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APPY HOLIDAYS, E\T,RYONE! Here at the masazine we are cel-
ebrating our newly redesigned website with online-exclusive content,
blogs and interviews (like the one I did with Manolo Blahnik, pictur-ed
above) and our increasing presence on Twitter. If it,s been a while
since you visited, please go to bostoncommon_magazine.com. you
can follow us at twitter.comTbostoncomrnag for both news and pre_
views of upcoming stor-ies. And this year in our gift guide, you,ll see
we took technology to the next level-you can use your mobile phone

a'd a free app to scan a few items for purchase from the barcodes on the page. I love
when technolog'y gives us something to celebrate!

speaklng of celebration, this time of year is all about incredible dining and bubbly
champagne.A'dwhenIthinkof champagne, it'shardnotto conjureMire-ille Guiliano,

out some ideas for an a'ticle about her experience with champagnes over salads
Nigoise at Bistro du Midi. She was excited to write about her favorite vintases fo r Boston
common, feeling a close connection to the area because of the many frierids she made
as an exchange student in weston years ago. we debated the best croissants in the city,
and I asked her why bubbly makes everyone so, welr, bubbry. she, who has spenr years
quaffing the liquid and combing the region, believes that it has somethins io do with
trace amounts of lithium found in the soil of champagne. I Ioved that little morsel of sci
ence sneaking into my glass. Cheers to knowledge and to a happy, bubbly New yearl

DtCt\I BTR 2CIO/JANUARY 2C1]

BOSTOIICOMII{ON
the former CEO of Veuve Clicquot.
When she was in town stumping for
her latest book-The French Women
Don't Get Fat Cookbook-we hashed

\_,_

] ,o*,." o
EDITOR IN

LOOKBOOK
93  WARM EMBRACE
A dramatic take on winter-fur.

94 DRESS CODE
Updated cocktail dressing and new gear for
guys

96 BEDAZZLED
Black and whtte diamond rings take the cake.

98 WATCH OUT
A dash ofsophistication for the wrist

lOO BEAUTY
Cool fat loss, eye-catching body art and
comfoltable travel

MIREILLE  GUIL IANO
who she is: A powerhouse authoE business-omlilncl nuti*-f Fru*", Mireille Guiliano is known for. encourag.ing us to
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hel bestseller, French Women Don't GetFat: The Secret of Eatingfor pleasure,and,laud,ed for exponen-

tially incrrlasing the market share of Charrpagrre Veuve Clicquot during h". t"rrrrre u, th" .o*porry,s president and CEo.
In this issue: Guiliano regales us with fond and intimate memodes involving her favorite beverage-Cto-pog'r".
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